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1. Introduction
The second forum took place on the 1st of June at 15.00 in the afternoon at the Makedonia Palace in Thessaloniki.
The forum was structured in the following way:

• Introduction of the I1 workgroup, titled “Electronic Services and Application in Tourism: Current state and future perspectives (Evangelos Christou, University of the Aegean).
• Introduction and development of the issues concerning the 2nd forum, titled: Electronic commerce in tourism”. 
• Three presentations from:

o Marianna Sigala (University of the Aegean): “Electronic models of commerce in tourism, success factors and best international practices”.

o Spyros Avdimiotis (TEI Thessalonikis: «Global Positioning System (GPS) and Geographical Information System (GIS) as tools for a Profitable entrepreneurship»

o Bourboulias & Chouvardas (Dipylon A.E: «www.gargantua.gr”

• Results and summary of the forum
• Discussion concerning the agenda of the 3rd forum
2. Attendance
	Mrs. C. Bonarou
	University of the Aegean

	Mr. C. Bibitsos
	Pellas Prefecture

	Mr. N. Passalis
	TEI Thessalonikis

	Mr. A. Theodorou
	Galileo

	Mr. I. Valachis
	TEI Thessalonikis

	Mrs. Pantsiaridou
	Hotelier

	Mr. A. Dermetzopoulos
	TEI Thessalonikis

	Mr. I. Syrakis
	University of the Aegean

	Mr. V. Theodosiou
	TEI Western Macedonia

	Mr. A. Giannakou
	TEI Western Macedonia

	Mr. N. Asteriadis
	Postgraduate Student

	Mrs. M. Malliaraki
	University of the Aegean

	Mr. K. Ravioglou
	University of the Aegean

	Mrs. V. Vrana
	TEI Serres

	Mrs. V. Nikolopoulou
	SETE

	Mr. Doukas
	Holidays & More

	Mrs. M. Xatzioannidou
	Hotel Avra

	Mr. K. Voliotis
	University of the Aegean

	Mr. K. Papadopoulos
	Macedonia & Thrace Development

	Mr. E. Velissariou
	TEI Larisas

	Mrs. V. Kefalidou
	TEI Thessalonikis

	Mr. P. Kassianidis
	TEI Thessalonikis

	Mr. G. Adamides
	Amadeus Hellas SA

	Mr. P. Bourboulias
	Dipylon AE

	Mr. P. Chouvardas
	Dipylon AE

	Mr. S. Georgiou
	Airotel


3. Agenda
15.00-15.30 Welcome
16.00-16.15 Introduction of workgroup
16.15-17.30 Presentations
Mrs. Sigala
Mr. Avdimiotis
Mr. Chouvardas  & Mr. Bourboulias
17.30-19.00 .Forum
19.00-19.30 Agenda of 3rd Forum
4. Results and summary of 2nd Forum
An in depth discussion amongst the attendees followed, after the informative and academically sound presentations, regarding the current adoption and usage of electronic services and applications to boost the commercial activity of Greek tourism enterprises. The most important findings can be summarized as follows:

· Although the government offers various incentives to technologically boost tourism enterprises, the latter are not in a position to cultivate further these new opportunities or capabilities thus contributing substantially to the digital chasm between both small and large tourism enterprises but also more and less developed tourism destinations. A typical example of this divergence seems to be the case of Trikala and Halkidiki. Many tourism enterprises in Trikala, as Mr. Theodorou (Galileo) highlighted, have wireless internet connection capabilities but there are only few of them that actually make use of the service. In juxtaposition, we have Halkidiki (one of the most developed tourism destinations of Greece), which according to Mr. Bourboulia (Dipylon AE), the area lacks the technological infrastructure to enable the online presence and activity of enterprises.

· Mr. Chouvardas’ (Dipylon AE) comments regarding the difficulties and the problems small – medium sized tourism enterprises face among them, were of extreme importance. The exploitation of the World Wide Web from medium sized tourism enterprises in Greece is on the hand very limited and on the other not very effective. Nowadays it is very common for small medium sized or family enterprises to develop a website which in the long run is of  limited use and effectiveness due to the fact that:
1. The contents are irregularly updated
2. No information is offered regarding real time prices and availability

3. Online reservations or purchases are not facilitated

4. The website users check the emails received from existing and new clients infrequently
The above found the majority of the practitioners and academicians unanimous in the trend of founding many websites which then lack basic maintenance activities such as updating and adhering to the global developments such as online reservations.
· Limited educational opportunities both on a higher educational level (i.e. University) as well as on a life learning basis for practitioners were unanimously agreed to be the key drivers in developing and increasing the digital chasm which significantly characterizes tourism enterprises. In more detail, the attendees agreed with the fact that enterprises are lacking the capabilities and expertise to take advantage of the challenges created by e-commerce.  Very insightful was the statement from Mr. Passali (supervisor of the Tourism Enterprises Department of TEI Thessalonikis) regarding the limited adaptability of university studies directed by the Ministry of Education. All attendees did not fail to mention the demand expressed by enterprises to organize similar forums but when organized the turnout is not satisfactory. 
· Lack of trust and lack of legal security regarding online transactions, were another two prohibiting factors regarding the adoption of e-commerce by Greek tourism enterprises. In relation to the online transactional security the need for certifications awarded by the Greek National Tourism Organization for tourism enterprises was expressed by the practitioners of the field. 

In general the forum corroborated the most important findings of the 1st forum (Athens, 13/04/2006). Specifically the most significant reasons hindering the upgrading of the Greek tourism product and the further development of e-commerce within small/ medium sized enterprises are as follows: 

o low educational levels of both the new university entrants but also of the practitioners, a factor hindering the further development of technological solutions and applications. 
o insufficient technological infrastructure,  substantially deterring the qualitative upgrading  of the Greek tourism product, while decreases the opportunities creating a competitive advantage.
Concluding, the 1st forum findings were corroborated by the 2nd forum findings as well. Greece fosters two discrete types of tourism enterprises a) large enterprises, with professional management, and highly trained staff, with adequate resources, and exploit the challenges created by the World Wide Web, and b) small / medium sized family run enterprises, which significantly lack the experience. The knowledge and in most cases, the motives. These enterprises have just short term goals and cannot face the challenges brought about with the evolution of e-commerce.
5. Agenda of 3rd Forum
All participants considered the hosting of the 2nd forum in Thessaloniki to be a very positive move for the enterprises of the Northern part of Greece.  It was also considered a necessity to organize similar future forums in other parts of Greece apart from the cities of Athens and Thessaloniki.  Special attention was given to the necessity of organizing eTourism Forums in tourism developed areas of Greece such as Crete, Rhodes, Myconos, Corfu and Santorini. 
The issues to be discussed will depend on the forum location and the availability of attendees. Should you desire a future forum to focus on issues that concern you and would require further information, please do not hesitate to contact us to ensure it is added in forthcoming forum agendas.

The agenda of the 3rd forum will be announced on the website of eTourism Forum and it will also be sent to the forums members together with an invitation to attend. 
