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The role of the media content supplier in the digital TV
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Blogging, photographs, videos, file-sharing, podcasts etc.
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How much Capacity per Household 1s
needed for Existing Content

. o o
Applications?
dETTI
JETTIT
AETTITY
Service Quantity 2 Mbps

2

SDTV 2 9 Mbps

HDTV 2 < < 35+ Mbps

VOD/Gam | 9 Mbps

ing

10 Mbps

Motorola. “The Next Generation Network: Ultra-Broadband IPTV". April 2006, last 14
accessed on 21 March 2008 at www.iholliywoodforum.com/old/documents/IPTV/10.ppt
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Distribution cost per Mbit/cap in $cent —
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If Fiber is the Medium, What is the Message? EliM.  Noam, Communications and Strategies, November 2008



The role of the media
content supplier in the

digitial TV
1b) Mbit/sec - Overall Media
(Ranged by year of cost measurement)
10,000.000
I IWAX
2488 Ultra Broadband
1,000.000 35 mm color - = alooo
oo - - /
100.000 >
Shared P - /4
10.000 Asynchronous/ caBle Ty Digital Sat Tv-_s Blueray
— ¢ DV
e | — —— T .
35mm bw ~ /2_50 3.40 Stand. Broadband
1.000 001 ¥ _/Analog Terrestrial TV
1
Shared 0'0964adi0 /;S /
0.100 <+ 0.05
Synchronous .
Individual Dialup
0.010 Pipe ¥ G ooso
Telephone
0.001 — .
Individual Physical
Book_~Godo1z  Medium
0000 T T T T T T T T T T T T T 1
D Q QD Q N] D D D QD N Q Q Q Q N]
O S N U 5 De \e) o 4\ ) ) N} -~ U 2
NETRDT DT DT AT DT DT T R WD T AT AR ART AR

. B 8% richness

If Fiber is the Medium, What is the Message? EliM.  Noam, Communications and Strategies, November 2008
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1 2 3 4 E-Government

Readiness

. 3

Greece #44

GDP/capita , #39
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$30,600

Source: The Economist Intelligence Unit 2007 and UN 2008
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Artists

1. Internationally known
and local artists

2.VOD

3. Fixed channels

4. Major record
companies

Licensed
content

1. Entertainment

2. Sports

3. Lifestyle

Considerations

1. Local restrictions and
laws

2. Culture

3. Social
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